
 

Tullie House Museum & Art Gallery Trust 

Digital & Marketing Assistant 

 

One of the top places to visit in Carlisle, Tullie House Museum and Art Gallery brings historic 
collections, contemporary art and family fun together and welcomes over 250,000 visitors 
each year.  

We are seeking a new Digital and Marketing Assistant to assist the Marketing Co-ordinator 
to transform our marketing approach at Tullie House Museum by widening our audiences, 
increase visitor numbers and strengthening the brand throughout the city of Carlisle and 
beyond. 

Tullie House was first opened as a museum, library and School of Art in 1893, but the site 
has been occupied by some of the city’s richest families since the 17th century. Since then 



the museum has gone through many changes. Most significantly with a major expansion 
opened by the Queen in 1991, the opening of the Millennium Gallery and the Rotunda in 
2001 and the redevelopment of the ground floor level in 2011 to become the popular 
Roman Frontier Gallery. 

We look after a collection of national and international importance on behalf of the City of 
Carlisle. From armour belonging to the notorious Border Reivers; Roman finds from 
underneath the City, to stunning works by the Pre-Raphaelites; the Tullie House collection is 
remarkable in its breadth and depth. 

In 2017 we were awarded ‘Museum of the Year’ at the prestigious Cumbria Life Culture 
Awards and were awarded the ‘Best Told Story’ Accolade by VisitEngland. 

Purpose of the Role – Digital & Marketing Assistant 

As the Digital & Marketing Assistant within the Marketing team, you will support the 
Marketing Coordinator in the delivery of our Marketing Strategy to grow visitor numbers, 
widen our reputation and build on our brand. 

You will support the newly formed digital team with digital engagement and activity and will 
assist the marketing team in the implementation and monitoring of the Museum’s 
marketing and promotional activities.  Strong communication and digital marketing skills as 
well as a creative and dynamic approach are key factors to this role.  

¾ Support the Marketing team by undertaking a range of administrative duties 
including the implementation and monitoring of the Museum’s marketing and 
promotional activities. 
 

¾ Support the Marketing team in the review, development and improvement of Tullie 
House Museum online and offline marketing. Inclusive of PR and communications 
with a strong emphasis on digital media. 
 

¾ Help deliver the Museum’s Digital Strategy as part of the Digital team, enabling us to 
best inform existing audiences as well as grow new audiences. 
 

Salary 

£16,557 – £17,310.  The position is full time 37 hours per week and reports to the Marketing 
Coordinator. 

Application process 

If you are inspired by the role and would like to apply for the position, please familiarise 
yourself with the Job description as part of the application pack and return a completed 
application form to Helen Askew, HR and Volunteer Advisor at 



helen.askew@tulliehouse.org, by 4pm on the 24th May. Interviews will be held at Tullie 
House Museum on Tuesday 6th June.  

If you have any further questions please feel free to call Suzanne Manuel, Marketing 
Coordinator who will be happy to discuss the role further with you, on 01228 618742. 
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