
 

Tullie House Museum & Art Gallery Trust 

Retail and Visitor Experience Manager  

 

Tullie House Museum and Art Gallery welcomes over 250,000 visitors each year. The 
Gallery, Retail and Admissions department has two Visitor Experience Supervisors, 10 
permanent and 15 seasonal Visitor Experience Assistants. The department is responsible for 
generating income and profit for Tullie House Museum, since becoming a registered charity 
in 2011. The role encompasses, delivering a retail product range that is unique, relevant and 
inspiring to the core collections History, Nature and Art. Establishing links with Cumbrian 
artists is an integral part of the role, to promote the artists’ work to both local visitors and 
tourists within Cumbria. Along with providing excellent customer service and acting as an 
ambassador for the Tullie House Museum brand and values. 
 



Tullie House was first opened as a museum, library and School of Art in 1893, but the site 
has been occupied by some of the city’s richest families since the 17th century. Since then 
the museum has gone through many changes. Most significantly with a major expansion 
opened by the Queen in 1991, the opening of the Millennium Gallery and the Rotunda in 
2001 and the redevelopment of the ground floor level in 2011 to become the popular 
Roman Frontier Gallery. 

The Museum looks after a collection of national and international importance on behalf of 
the City of Carlisle. From armour belonging to the notorious Border Reivers; Roman finds 
from underneath the City, to stunning works by the Pre-Raphaelite artists; the Tullie House 
collection is remarkable in its breadth and depth. 

Purpose of the Role – Retail & Visitor Experience Manager 

As the Manager of the Retail, Admission and Galleries team you will be in a key customer 
facing role, welcoming visitors to the museum, providing them with detailed information 
and consistently delivering the highest standards of customer service. A strong drive for 
achieving sales targets and the confidence to approach visitors and actively sell a wide range 
of products is essential.  

 To manage and develop a team of Visitor Experience Assistants to ensure meaningful 
engagement throughout the customer journey. 
 

 Create an Art Gallery shopping experience, building links with the artist community, 
to establish a sale and return collective of artists work for sale. 
 

 Develop and enhance the visitor experience whilst maximising opportunities for 
generating revenue.  
 

 Co-ordinating staff for general opening and evening events, ensuring the safe 
security of the buildings, galleries throughout the opening hours of the business and 
to attend call-outs out of hours. 

Admissions: This includes providing an excellent visitor welcome; orientation and 
information about the Museum; entry ticket sales, guidebook sales and promoting and 
selling memberships. You will help to ensure that our high standards are met by every 
member of the Visitor Experience Team, through your motivation, coaching and training 
skills. 
 
Retail: The key roles and functions for Retail are focused on product knowledge, sales drive 
and customer service. Tullie House has one retail shop based in the main entrance atrium 
and we would like to offer the visitors an Art Gallery shopping experience. Sourcing artists 
work merchandised alongside retail products to enhance our core collections. 
 



Gallery: The key roles and functions for the galleries are focused on the visitor experience, 
bringing the visit alive for the visitor. You will be required to motivate the Visitor Experience 
team to actively engage with the visitor, introduce new handling collections to the galleries 
and encourage the team to bring new ideas to visitor engagement. 

Salary 

£22,937 - £24,472 dependant on experience. The position is full time with responsibility for 
two Visitor Experience Supervisors and 25 permanent and seasonal team members. The 
post reports to the Deputy Director, (Head of Commercial and Visitor Experience). 

Application process 

If you are inspired by the role and would like to apply for the position, please familiarise 
yourself with the Job description as part of the application pack and return a completed 
application form to Helen Askew, HR and Volunteer Advisor at 
helen.askew@tulliehouse.org, by 4pm on the 7th March. Interviews will be held at Tullie 
House Museum on Monday 13th March.  

If you have any further questions please feel free to call Alex Farthing, Deputy Director, 
(Head of Commercial and Visitor Experience) who will be happy to discuss the role further 
with you, on 01228 618777. 
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